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MD and CEO of SBI Card,

huge growth opportunity
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BEING ABANKER s noeasytask,

from her
familyto her mentors—for her
professional journey and be
lieves that women have a lot of

gritbut need to believe in themselves and move out
of their comfort zones.

banker with 30 years of experience at the
largest bank, State Bank of India, Pande
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took charge of SBI Card on April 1, 2025. Over the last

her vision and key priorities for the company, which is
the largest pure-play credit card company in the coun
try and the second largest market player in terms of
cardsinforce at 21.5 million as on September 30.

1 Card posted a profi after tax of 31916 crore
in FY25. The company, in fact, ranks 1oth among the
most profitable listed company companies headed by
woman on BT’s Most Powerful Woman in Business
list.Its net profit grew 10% year-on-y
in the second quarter of financial year
202526 (FY26).

“When 1 look at this company in the
next five to ten years and th
ccosystem, everything is working to-
wards a very significant growth story
asfaras credit card compan
cerned,” Pande says. For instance, in
ographics, there is a huge
middle class, which is aspirational and
spiration.
There are a lot of people who want to
be and are rising to that segment to be-
come eligible for credit cards, she adds
Plus, the boost to digital payments has
alsocreated tremendous opport
Lastly, she credits the SBI brand name
andownershipasasource of confidence
andstrength.

“In the next few years, we have to
really work on continuing to develop
and strengthen our digital foundation,
partnering with other players for the
best of offerings in terms of the credit
cardsand building on customer centric
Besides,any company that
wants to be in the space for a long run, must have the
trust, confides

SBI Card recently launched co-branded
India’s biggest airline, IndiGo, and Phon
Kart in the last quarter. This has heiped

1 10 445 crore

overall

s are con
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nities.

SBI CARD POSTED
APATOF 1916
CRORE INFY25.
ITSNET PROFIT

GREW10%
YEAR-ON-YEAR
0445 CRORE
INTHE SECOND
QUARTER
OFFY26

fled Associate of Indian Institute of Bankers (CAL
1B). Whi h

ned SBIin 1995, she has had vast domesticand inter-
national experience, including stints in Singapore and
the US. She has also served on the board of SBI, Cali
fornia, asan Exceutive Director.

Al this has clearly helped shape her worldview, “Ul-
timately, we will not pursue top line just for the num
bers. We will always have profitability in mind. Weare
a long-term player and will continue to work so that it
benefits all the stakeholders,” Pande says of SBI Card.

Ask her about her challenges as a
woman professional, and she says she
has not faced many. But juggling be

e and work, especially re
turning to work as a young mother, was
not easy, she recalls, even though she
hadalot of support from her family.

Women have grit and resilience, she
says, adding that it is important that
they believe in ourselves. “We should
not feel that we are less than anybody;
That conviction and belief in oneself
s very important, but there should not
be arrogance, b
be learned,
theirpro

Pande also belicves that there’s
much more scope for representation of
women in corporate India. “In the last
few years, we have made significant
progress. We see more women in board
rooms as CXOs. However, there defi
nitelyis scope to go further,” she says.

An avid reader, lang working hours
have meant that she reads more office
memos than books, but she says that
she still tries to catch up on
Pande also enjoys travelling, espe
parks when she was in the US and likes to soak in the
beauty and serenity of nature. She tries to make time
for physic:

careerin Luc

tween he

use there’s a lot to

is her advice to women for

essional lives

when she can,

enience and reach for customers

Withasu ansactions, which made up

62,5% of retail spends in the first half of FY26 for SBI

Card, Pande says the company will also focus on this

andbring productsthat cater to the digitally savvy,
AGold Medallist in MSc (Physics), Pande hasa cer.

ification as Financial Risk Manager and is also a Cer

indigitalt

While it may not always have been a smooth
run, Pande’
er that women c:
SBI Card, i
more success. BT

professional journey serves s a remind.
n do it all. And with her vision for
s clear that the company is on track for
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