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youwill find yourselfin the

midst of the annual festival
sales offered by various e-com-
merce companies. This year,
e<ommerce companies, such
as Flipkart, Amazon and Snap-
deal, kicked off their annual
sales from the first week of
October.

Flipkart’s Big Billion Days
2016 began from 2 October
and will end on 6 October. Day
1is for fashion, home décor,
televisions and home applian-
ces. Day 2 is for mobiles and
mobileaccessories. Day 3 s for
all other electronic items and
days 4-and 5 are for the com-
plete range of products.

Amazon’s Great Indian Sale
endson 5 October while Snap-
deal’s Unbox Diwali Sale will
end on 6 October. ShopClues
offersal0-day shle which ends
on 10 October.

I fyouare an online shopper,

DEALS AND OFFERS
The discountsrange between
10% and 70% depending on
the product and the website
youshop from. Along with this
there is an additional cash
back offered by banks if you
usetheir debit or credit cards.
For instance, SBI's debit
card holders get an additional
discount for buying on Flip-
kart during the sale period.
“SBI’s credit card holders can
avail 10% instant discount of
- uptoRs5,250 during the offer
period. This is in addition to
discounts given by the mer-
chant,” said Vijay Jasuja, chief
executive officer, SBI Cards.
He further said that m®r-
chant-offered  equated
monthly instalments (EMIs)
havebeen abig driver of sales.
“We anticipate EMI purchases
to contribute significantly to

the overall card spends this
year too,” said Jasuja. Banks
tied up with e-commerce com-
Ppanies expecting more spends.

“Last year, we saw a growth
of over 30% in our total credit
card spends during the festive
season. E-commerce spends
rose considerably, upwards of
45% during the same period,”
Jasujaadded.

Similarly, HDFC Bank Ltd
has offers for Amazon custom-
ers, while American Express
has tied up with Myntra and
ShopClues to give additional
discounts.

KEEP IN MIND

Experts say that compared to
the last 2 years, thgdiscounts
are lower this"time. “If you
notice, the message around
discounts and offers hasbeen
very subtle and e-commerce
companies are now focusing
more onsustainability. Hence,
consumers will, in a way, get
less discounts than in the last
couple of years,” said Ankur
Bisen, senior vice-president,
retail and consumer, at the
retail consultancy Technopak
Advisors. -
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sumers will buy and sensitivity
to discounts is lower during
the festival season. “Thereisa
large segment that still buys
around the festivalsand we are
seeing overall growth in con-
sumption,” said Devangshu
Dutta, chief executive officer,
Third Eyesight, a retail con-
sultancy firm.

But to make the most out of
what is on offer, shop around.
Some companies give addi-
tional discounts if you buy
through theirapp. So, you may
get instant deals if you down-
load the app and then buy.

Check your internet con-
nectivity to avoid any glitches.
Also, by registering with the
websites, you can checkout
faster.

Using credit cards and debit
cards can give you additional
discounts. Remember that no
e-commerce platform offers
additional discount for cashon
delivery. Hence, choose the
mode of payment wisely.
Clean your browsing history as
most of the e-commerce firms
usealgorithms to understand
what you need and that could
impact the prices.

Happy shopping.




